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ABSTRACT 
The Criteria Related to the Decision of Endowment Direct Credit 

Facilities in the Palestinian Banks 
The aim of this study is to identify the criteria related to the decision 

of endowment direct credit facilities in the Palestinian banks.The research 
instrument used to collect data was a questionnaire distributed to more than 
(70) managers and credit employees in the Palestinian banks. (68) 
questionnaires were collected from which data was processed and analyzed 
using One Way ANOVA, Sheffe test and R2.  

The study concluded that Palestinian banks use a variety of criteria 
suches: financial, accounting, marketing, commercial, economic, legal and 
others. These criteria are not unified among banks as well.  

The study recommended, that a "descriptive model" be adopted to 
helps determining the most important criteria concerning the decision 
endowment of direct credit facilities. It is hoped that this model may be 
followed by all Palestinian banks. 

)70(

)64(

)On Way ANOVA()Sheffe Test(

)R2.(

.

.

                                                           

 

*---

.



        
... 131

:

)Peter, 2000(

)(

)) (2000(

)Peter, 1999(

)1996(

)1993(

)

1991(

:.

)Rayburn, 1997(

)Gitman, 2000(

)Shelagh, 1996.(

)Garrison,1998(



       
132

 
...

)1993(.

)1(

)1(

$

1997199819992000

252.63327.85436.18515.58

325.55448.87530.94764.62

0000

34.6956.3838.3466.04

612.87833.101005.471346.25

:322001.

:

:

:

:)=0.05(

:)=0.05(



        
... 133

:)=0.05(

:)=0.05(

:

:

.

.

:



       
134

 
...

)1999(.)(

:

1- 

.-

.

2- 

.

.

.

)1997(

:

)(

.

:

)(

.

.

:

-

.:

.



        
... 135

-

.

-

.

.

)Gitman, 1998(

.

.)Gitman(

.

)1999(

:.

.

)1993(

.



       
136

 
...

:

:

.

:

.

)95(.

)70()64()67(%

)2(

.

)2(

5281.3

1218.8

64100

3859.4

2640.6

64100

52843.8

5-102640.6

101015.6

64100

2234.4

1-33046.9

31218.8

64100



        
... 137

:

)

1999) (Gitman, 1998) (1997) (1999(.

)14()5(

:

- )5(.

- )4(.

- ).(

- )(.

- ).(

)1(.

:

)

1999(.

)(

)=0.01()1(.

:

)(

)0.74(.

:

-:

:

1. ).(

2. ) :.(



       
138

 
...

3. ):55-1010.(

4. :):1-33.(

-:

.

:

:

1- .

2- .

3- .

4- .

:

)SPSS(

:

1- .

2- )(.

3- )One Way AVOVA()Sheffe test(

.

4- (R2).

:

::

:

)3()4()5()6()7()8(

:



        
... 139

-80%.

-70%-79.9%.

-60-69.9%.

-50%-59.9%.

-50%.

-:

)3(

*

12.5685.3

22.5685.3

3)(2.6688.6

42.2274

5)(2.0367.6

2.4080

*)3(.

)3(

)3 2 1()80(%

)4()74%()5(

)67.6.(%

)80(%.

)1996(



       
140

 
...

.

-:

)4(

*

13100

23100

32.4180.3

42.2575

2.6688.6

*)3(.

)4(

)123()80(%

)4()75.(%

)88.6.(%

)

1999()Rayburn,1997.(

.



        
... 141

-:

)5(

*

12.4180.3

22.2876

2.3478

*)3(.

)5(

)1()80(%

)2()76(%.

)78.(%

.

)1999(

.

-:

)6(

*

12.8795.6

2.8795.6

*)3(.



       
142

 
...

)6(

)1()95.6.(%

)95.6.(%

.

:

)7(

*

12.7892.6

22.7591.6

2.7692

*)3(.

)7(

)1 2()92.6.(%

)92.(%

.



        
... 143

-:

)8(

*

12.4080

22.6688.6

32.3478

42.8795.6

52.7692

2.6187

*)3(.

)8(

.)1.(

87%

)

1997(

.



       
144

 
...

54321

3.0

2.9

2.8

2.7

2.6

2.5

2.4

2.3

2.2

2.8

2.9

2.3

2.7

2.4

 

)1(

 

1=2=3=

4=5=

::

:)=0.05(

)()9(:



        
... 145

)9(

)(

2.400.372.430.470.260.79

2.680.262.580.241.170.24

2.380.522.10.491.30.19

2.880.322.830.380.470.63

2.820.392.500.522.430.018*

2.630.232.500.301.630.107

*)=0.05.(

)9(

)2.82()2.50(

.

::

:

).()10(.

)10(

)(

2.340.452.490.271.450.15



       
146

 
...

2.590.262.760.232.760.007*

2.180.572.570.333.130.003*

2.890.312.840.360.570.57

2.630.512.960.133.180.002*

2.530.282.720.143.280.002*

*)=0.05.(

)10(

.

.

::

:

)11(

)12(.

)11(

55-1010

2.220.452.470.232.720.31

2.660.282.690.242.600.26

2.280.412.420.682.300.25

2.780.412.920.2730.000

2.600.472.840.4130.000

2.510.282.670.232.720.000



        
... 147

)12(

1.99
7.83
9.83

2
61
63

0.99
0.12

7.770.001*

0.062
4.34
4.40

2
61
63

0.031
0.071

0.430.684

0.27
17.16
17.43

2
61
63

0.139
0.281

0.490.614

0.44
6.56
7.00

2
61
63

0.220
0.108

2.040.138

1.42
10.56
11.98

2
61
63

0.711
0.173

4.1040.021*

0.49
3.64
4.13

2
61
63

0.246
0.059

4.1090.012*

*)=0.05.(

)12(

.

.



       
148

 
...

)(

)13)(14()15(.

-:

)13(

55-1010

5×-0.24*-0.49*

5-10×-0.24*

10×

*.

)13(

:

*5)5-1010(5-1010.

*)5-10()1010.(

.

.

.

-:

)14(

)(

55-1010

5×-0.23-0.39*

5-10×-0.15

10×

*.



        
... 149

)14(

)10(

.

.

-:

)15(

)(

55-1010

5×-0.15*-0.21*

5-10×-0.05

10×

*.

)14(

)5()5-1010()5-10(

)10()510()10(.

.

::

:)=0.05(

)16(

)17(

.



       
150

 
...

)16(

1-33

2.230.402.440.372.630.30

2.590.312.700.232.700.23

2.180.392.400.642.500.30

2.720.452.930.2530.000

2.680.452.730.4830.000

2.480.252.640.262.760.000

)17(

1.28
8.55
9.83

2
61
63

0.644
0.140

4.590.014*

0.180
4.22
4.40

2
61
63

0.090
0.069

1.300.28

0.69
16.47
17.43

2
61
63

0.482
0.270

1.780.17

0.77
6.230
7.00

2
61
63

0.38
0.102

3.760.029*

0.845
11.13
11.98

2
61
63

0.422
0.183

2.31
4

0.108



        
... 151

0.68
3.45
4.137

2
61
63

0.341
0.056

6.010.004*

*)=0.05.(

)17(

.

)(

)18()19()20(.

-:

)18(

)(

1-33

×-0.20-0.39*

1-3×-0.19

3×

*)=0.05.(

)18(

)3()3(

.



       
152

 
...

-:

)19(

)(

1-33

×-0.20-0.27

1-3×-0.66*

3×

*.

)19()1-3(

)3()3(

.

-:

)20(

)(

1-33

×-0.15-0.28*

1-3×-0.12

3×

*.

)20()3(

)3(

.

:

(R2)

)21(:



        
... 153

)21(

R2(%)

0.54254.2%

0.25725.7%

0.110%

0.0696.9%

0.0323.2%

1.00100%

)21(

)54.2(%

)25.7(%

.

:

:

1. 

)(.

2. 

. 



       
154

 
...

3. 

. 

4. . 

5. 

. 

6. 

. 

:

::

1. ""

2000.

2. ""

1996. 

3. ""1993. 

4. "

)()26()2(

1999. 

5. ""1999. 

6. ""

1999. 

7. ""

1997. 

8. ""

1997. 



        
... 155

::
1. Peter Ray , “Money and capital markets, seventh edition”, McGraw- 

Hill. International Edition , 2000.  
2. Pert Ray,“Commercial Bank Management”, Fourth Edition, McGraw- 

Hill International Editio,1999. 
3. Rayburn G.,“Accounting Tools in the Analysis and Control of 

Marketing Performance”, Industrial Marketing Management ,1997. .  
4. Gitman, Lawrence,”Principles of Managerial Finance”, Ninth Edition, 

Addision- Wesley, Inc, 2000. 
5. Sheleagh H., “Modern Banking in Theory and Practice”, West Sussex: 

John Wiley and Sons ,1996.  
6. Garrison Ra,“Managerial Accounting: Concepts for Planning, Control 

and Decision Making”, 5th. Ed. Homewood, 111: Irwin,1998.  
7. Gitman, J. Lwrence,“Principles of Managerial Finance”, Brief Edition, 

Addison- Wesley, Inc,1998.   


